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Triggers & Barriers
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How frequently do you purchase  
from within this category? 
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Weekly or  
more often
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couple of weeks
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a year

Once every  
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Less often
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How do you prefer to find out new 
information about this category? 
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Which of the following brands  
do you regularly purchase/use?
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How open are you to purchasing or using 
a different brand within this category?
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How important are each of the 
following when it comes to 
purchasing/using this category?
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Value for money

Availability/Location 
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Quality
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Specifically thinking about this category, 
why do you typically purchase/use the 
brands you do?
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How familiar are you  
with BRAND A?
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Is my favourite brand

Is a brand I buy  
occasionally

Is a brand I've heard  
about but never tried

Is a brand I've never  
heard of until now
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Specifically thinking about 
BRAND A, why do you typically 
purchase/use this brand?
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How satisfied are you  
with BRAND A?
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Very satisfied

Satisfied

Neither satisfied  
nor dissatisfied

Dissatisfied

Very dissatisfied
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Specifically thinking about 
BRAND A, why do you typically 
not purchase/use this brand?
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I don't see this brand 
/it is not convenient

I am not aware of this brand

Other (please specify)

None of the above

I have another brand I prefer

This brand is not sustainable 
/environmentally friendly

It is too expensive

It is too cheap

I don't like the quality
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do not like this brand
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This brand is not easy to use
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How satisfied are you with the 
brand you usually purchase/use?
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Thank you.

For further inquiries and information, contact hello@foxiq.nz
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